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Hastings Products 
Available for Sign Men, 
Decorators, Stampers 


We've been taking stock at Hastings 
& Co. and we’re glad to report to our 
decorating. -and 
stamping fields on the Hastings products 
available to you—some of which you may 
have given up all hope of procuring. 

For Sign Contractors and Decorators: 
Imported Aluminum Leaf—5%x 5% 
inches and some 6 x 6 inches, in packs or 
rolls. We suggest, however, that you 
arrange with your supply house to re- 
serve the quantity you require before 
committing yourself for a large job. In 
many cases, Aluminum Leaf - covered 
with a gold lacquer is a more than satis- 
factory substitute for Composition Leaf 
(Dutch metal), now unobtainable. We 
also have a good stock of Variegated 
Leaf. Palladium Leaf and Genuine 


Platinum, both exclusively Hastings, 


and Very Thin Silver Leaf are available 
in unlimited quantities . . . and of course 
there’s always the iacomparable Hast- 
ings XX Gold Leaf! 

For Stampers: A stock of 334 x 334 
and 4x4-in. Aluminum Leaf of an excel- 
lent quality, satisfactory for edge work 
Stocks of 
Diamond Decorative Leaf are still com- 
plete. No shortage of famous Diamond 


Color Rolls, in all 28 colors! Other 


Hastings products available in quantity; 
Palladium Leaf, Gold Leaf in packs and 
rolls, sized and unsized, and Hastings’ 


exclusive Electroll Sized Gold. . 


We Ask Your Help! 


‘The war, has brought many 
_ changes. . Samong them changes 
of address on our mailing list. In 

order to bring the list up-to- date 


copy of the XX-TRA, we ask you | 


“that passes and 


Honor Rolls Prove Important Source 


of New Gold Leaf Business 


~The demand for Honor Rolls dedi- 
cated to the men and. women in the 
armed services grows with every day 
offers an increasing 
fine source of profitable business to -sign 
men. Nowadays every city, town and 
community, every civic and fraternal or- 
ganization, every business of any size... 
is a prospect for an Honor Roll for either 


' exterior or interior display. 


Hastings Gold Leaf is the natural 
medium for decorating rolls and plaques 
of all sizes and descriptions and for the 
lettering of the names. The roll whose 
top section is reproduced above is an out- 
standing example—the original composi- 
tion of Mr. Harold F. Grebe, of the 
Grebe Sign Company, Barrington, IIL., 
for the local Lions Club.. 


Pressed wood was used for the dis- 


play, which measures 14 by 17 feet, com-" ~ 


plete. The background at top is black, 
with the flag in natural colors, and the 
eagle in white, grays, tans and browns. 
Hastings XX Deep Gold Leaf was used 
for the Army, Navy and Marine in- 
signias. To quote Mr. Grebe in his let- 
ter to Hastings & Co.: “I bring this to 
your attention because gold leaf helped 
sell the job, and because it bears out your 


much repeated, statement that gold leaf : 


against a black background, when 1il- 
luminated, shows up very well at night 
as well as in the day-time. It so hap- 
pened that I took this fact into consid- 


eration when I suggested the location of — 


the Honor Roll and by the assistance of 


a powerful ornamental street light, be- 
lieve it or not, it’s the talk of the town.’’ 


We thank you, Mr. Grebe! 
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Imagineering 


Yes! ... it’s a new word... it 
“stopped” me the other day when 
I saw it in an advertisement. It’s 
a new way to talk about the plan- 
ning and dreaming... the looking 
ahead . . . that. makes a business 
run...and grow! “Imagineering” 
is what develops our great inven- 
tions and business institutions .. . 
it is business imagination ! 


It seems to me that no business 
is too small or too large to invest 
in some “imagineering” right now 

“Imagineering” that will pro- 
duce results today, that will pave 
the way for bigger sales and a big- 
ger business tomorrow. 


When you boil it all down, 
“Imagineering” is the difference 
between an order-taker and a 
salesman. How about “imagineer- 
ing’’ some new business for your- 
self . . . sit down and think... 
develop some good ideas for some 
of those customers or prospects of 
yours . . . ideas that are practical 
and that they can use profitably, 
instead of waiting for them to ask 
you to do some work for them! 


Yes, sir! I think “imagineering”’ 
and what it stands for is important 
in your business. We've been using 
a lot of it around here for’ many 
years .. 
this business is in its one hundred 
and twenty-fourth year! And the 
‘“imagineering’”’ we're doing now is 
going to bring you new and better 
Hastings products later on! 


Joun V. HAstTINGs, Jr. 
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. one of the reasons why | 


ELECTROLL ... the New Kind of Sized 
Gold Leaf That Has Revolutionized 


About four years ago, Hastings & Co. 
introduced to the stamping trade a new 
kind of sized gold leaf, ‘‘Electroll.” 
Made under a patented process, Electrol] 
differs radically from other sized gold in 


Two new editions stamped with | 


Electroll. 


that it is an extremely thin, unbroken 
film of gold, without laps, patches or 
pinholes . . . absolutely uniform in thick- 


New Advertising Campaign 
Tells Advantages of Electrol 


At the first of the year, Hastings & 
Co. launched a new advertising cam- 
paign, revealing for the first time the 
complete, exciting story of their exclusive 
and highly successful product, Electroll 
Sized Gold. Full page advertisements 
have .been and will continue to appear 
each month in the well-known magazine 
devoted to stampers’ interests, Bookbind- 
ing and Book Production. ‘These ad- 
vertisements present the facts about this 
revolutionary new stamping leaf and the 


many advantages Electroll brings over 


other sized golds on the market. A 
resume of the story in the advertisements 
printed to date appears in the article 
above. 


the Stamping Business 


ness throughout. its entire surface. Since 
its introduction, Hastings research chem- 
ists have been constantly at work to im- 
prove Electroll, with the result that to- 
day we sincerely believe it to be the out- 
standing sized gold on the market. 


The great contribution that Electroll, 
the original thin, absolutely uniform 
genuine gold stamping leaf, makes to the 
industry is that it produces amazingly 
beautiful work at substantially lowered 
cost. Because it eliminates unnecessary 
thick areas, overlaps and patches, it re- 
duces unnecessary gold content . . . you 
do not pay for gold that you do not need. 


No greater proof of Electroll’s su- 
perior performance and economy than 
the increasing demand for it from lead- 
ing stampers .. . a demand so great that 
Hastings & Co. have doubled their pro- 
duction of this product! In ever-growing 
numbers, leading stampers are convert- 
ing to Electroll, because it gives them a 
perfect stamping every time, with the 
least amount of gold possible. 


A specially developed size adheres to 
the most obstinate surfaces, developing 
perfect coverage and anchorage with 
definition that is amazing. Available in 
widths up to 30 inches .. . it is the mod- 
ern answen to your stamping problems. 
Make a test run yourself . . . compare 
Electroll’s cost, even after deducting 
gold salvage returns, and see for your- 
self how Electroll cuts your cost on 
genuine gold stampings. 


‘ THE STORY OF 


ELECTROLL 
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The Leaf that Has Revolutionized the Stamping Industry 
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Salvage from Waste Extra Profit for Sign Men 


Our notice in the XX-TRA urging 
sign men to return gold waste to us for 
salvage is bringing real results for those 
who took it seriously. For example, Mr. 
H. H. Smith, of Tunkhannock, Pa., 
writes us ruefully that until he read the 
last issue of the XX-TRA he had not 
realized how many dollars he has thrown 
away in the past by not sending in the 
waste with which he wiped surplus goid 
from glass. The substantial check he re- 
ceived for the gold in the waste he re- 
turned must have seemed like finding 
money. 


Joseph E. Bird, of Carrollton, IIl., 
says it was the constant spurring of the 


XX-TRA that inspired him to save 


Gold and green on black pro- 
vide the main color combination 
on the truck at right. The truck 
is black, all lettering in Hast- 
ings XX Gold Leaf, “Pine- 
hurst” has a green shade and 
“Floral Co.” a green outline. 
The remaining lettering is plain 
gold leaf. 


This excellent lettering job on glass, executed 
with Hastings XX Gold Leaf, is the work of 
Bancroft Signs, Colorado Springs, Colorado, 
(whose own sign on their shop door is re- 
produced at right.) It is finished in red, 
white and blue and Hastings XX Gold. 


waste which returned him almost $10.00 
worth in gleanings. Says Mr. Bird: “I 
would like to shout to every sign painter 
who uses the best gold leaf made ‘to 
SAVE EVERY SPECK OF WASTE 
GOLD FROM EVERY HASTINGS 
JOB.” (Mr. Bird also advises us that 
he is the second generation in his family 
who has had the good fortune to get a 
Hastings start in laying gold leaf). 


‘Take a tip from these men and others 
like them! You'll find it will more than 
pay you, in cash returns, to pack up your 
skewings and other waste in which there 
is gold and ship it to us. We'll send you 
a check for the full value at market 
prices. 


Mr. J. H. Zeigler, of the Zeig- 
ler Sign and Advertising Serv- 
ice, Orangeburg, S. C., fur- 
nished us with these two photo- 
graphs of finely executed truck 
lettering. The truck at left is 
finished in green and lettering 
is in Hastings XX Gold Leaf, 
without shade or outline. 


When a sign firm uses Hastings XX Gold to 
advertise its own business, we just know 
they like it! This is the case with Bancroft 
Signs, above, who volunteer the information 
that they always use Hastings Gold for all 
their gold leaf work. 


We can believe that the plaque illus- 
trated above has received considerable 
comment, all of it favorable. Mr. Fitz- 
hugh Owen, of Cluster Springs, Va., 
who made it, tells us that the plaque is | 
cut from a piece of solid walnut, about 
18 inches square, with lettering and eagle 
gilded with Hastings Gold Leaf. Mr. 
Owen makes the statement (with which 
we wholeheartedly agree) that nothing 
takes the place of gold leaf to convey the 
idea of rich, mellow dignity, and that ne 
has found Hastings Gold Leaf 100% 


satisfactory for more than 20 years. 


Demand Grows for Hastings 
Sales Helps for Sign Men 


In recent months, invitations have 
been issued to sign men, in the XX-TRA 
and in Hastings & Co. advertisements, 
to write for copies of specially prepared | 
Hastings sales helps. The response has 
been most gratifying, and we feel sure 
that those who, make use of this material 
—most of it free—will benefit as thou- 
sands of other sign men have benefited 
in the past. 


Prepared by experts who know both 
the problems of sign men and the op- 
portunities in the field, these sales helps 
are proven business builders. Here is 
what is available to you: 


Hastings “Idea File’ . . . shows actual 
photographs of outstanding sign work in 
every field. Classified by subjects for easy 
use. Yours for the asking. | 


“Practical Suggestions on the.Use of 
Gold Leaf” ...a free booklet filled with 


information of great value to stgn men. 


“Handbook of Gold Leaf Information 
and Color Chart’ . . . showing samples 
of all Hastings Gold, Silver and Plati- 


num products. It’s free.. 


Postal Cards, Blotters and Folders... 
imprinted with your name, for mail- 
ing to your customers and prospects. We 
will gladly send you samples, on request. 


From the Mail Bag 


Welcome to New Members 


of the “30-Year Club” 


We are proud to add the name of 
Robert.E. Barrigar, Cedar Rapids, Jowa, 
to our roster of the 30-year club, since 
he advises us he has been a Hastings 
Gold Leaf user for at least that long. 
Also Mr. Franklin Harrington, of 


Utica, N. Y., who began using Hastings 


Gold Leaf in 1912. Herewith your 
official welcome to the club, gentlemen, 
and we hope that some day (twenty years 
from now, to be exact) we may be wel- 
coming you into the “50-year” member- 
ship. 

This department has never been fa- 
mous for modesty, so we’re just going 
ahead and print a fine compliment the 
XX-TRA received from Mr. H. 5. 
Wheary, Jr., of Crewe, Va., who says 
that of all the mailing pieces Wheary’s 
Signs receives, our ‘‘invaluable’’ 
XX-TRA has more practical ideas and 
helpful suggestions than any other. He 
goes on to say that since the beginning of 


Gold Leaf Keeps Sign 
Man in Business 


(Reprinted from Signs of the Times) 

“In reporting on how he keeps his 
business rolling, George A. Levy, G. A. 
Levy & Co., East St. Louis, IIl., says: 
‘All unproductive help has been elim- 
inated. I have put my card back in the 
sign painters union for the first time in 
seventeen years. Mrs. Levy is running 
the office, and we are operating at a 
profit. | 


“We were operating an exclusive 
neon business,’ states Mr. Levy, ‘but we 


‘now take on any kind of sign work. We 


are now gilding three big crosses on a 
local church, and we just completed a 
job of painting a lot of pipes, etc., for 
the chemical warfare division of the 


U.S. Army.’” 


his 5-year-old business he has used Hast- 
ings XX Gold Leaf exclusively, with 
such excellent results that he never in- 
tends using any other. Thank you, Mr. 
Wheary! 

Mr. S. W. Bellamy, Jr., President of 
Bellamy Signs, St. Louis, Mo., writes 
to ask us to put him on the mailing list. 
We're more than glad to, Mr. Bellamy, 
and hope you find our magazine every- 
thing that Mr. Wheary says about it. 
Mr. Bellamy also calls Hastings XX 
Gold Leaf ‘fa swell product that has 
served me well for the past ten years.” 

Our thanks, too, to Mr. W. O. Kelley, 
of Pasadena, Calif., who says he has 
used our products and read_ the 
XX-TRA for the past twenty years.and 
that both have been very beneficial to 
him in many ways. 

We are always extremely glad to hear 
from our friends in all parts of the coun- 
try, whether they send us “brickbats” or 
“bouquets.” Let’s hear from you! 
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“They don’t want gumdrops-- they want 
Second War. Loan Bonds!” 


The Second War Loan Drive, to 
raise thirteen billions of dollars for the 
war effort, is under way. This is the 
largest financial undertaking. in all his- 
tory, and the most important. Its suc- 
cess is vital to aur victory. Let’s all do 
our share—and a little more—to put it 
over. Or, as some anonymous person has 
phrased it: “Get a bunch of bonds, to 


buy a bunch of bombs, to bomb a bunch 
of bumbs!” 


is the work of the Knapp Advertising Company. A combination of Hastings leaves was 
used, as shown in the close-up view. Letters have a burnished outline of Hastings 23-karat 
XX Gold Leaf, center of burnished Hastings Palladium Leaf, and convexed with gold. 


There’s many a “‘stern’”’ look aimed at 


girls in slacks. 


<> 


Q: Who was the first man to work 
the “swing” shift? 
A: The hangman—he knew the ropes. 


<> 


Father (to daughter’s caller): The 
boy who gets my daughter will cer- 
tainly get a prize! 

Caller: May I see it, please? 


<> 


Man (to waiter): What do you call 
this stuff, coffee or tea? It tastes like 
kerosene. | 

Waiter: Then it’s coffee. 
tastes like turpentine. 


<> 


Bashful Sailor: If I threw a kiss across 


The tea 


_. the room, would you consider me bold? 


Bored Young Thing: No, just lazy. 


George, the Gilder, knows nothing at 
all about bathing beauties. He says he 
never bathed one. 


<> 


Three men were fishing in a small 
rowboat when a heavy squall came up 
and overturned the boat. Two of the 


“men began to swim, but the third floun- 


dered helplessly. 
“Say,” asked one of the swimmers, 
“can you float alone?” | 
“Look!” ‘said the sinking one, “I’m 
drowning, and he talks business!” 


Salesman: This would make a lovely 
gift for your wife. | 

Man: But I have two wives. 

Salesman: What .. . a bigamist ? 

Man: No, but my daughter just got 
married. : 

The Seven Ages of Woman: The in- 
fant, the little girl, the miss, the young 
woman, the young woman, the young 
woman, the young woman. } 


_ 


